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Advertising - The activity of promoting products or services through paid channels
(Qaweun)

Affluenza - A social condition arising from the desire for wealth and material
possessions (N17£128¢AT)

Aspirational Brand - A brand that consumers see as representing a desirable lifestyle
(wusudliussiuniale)

Blockchain Technology - A decentralized digital ledger used for secure and transparent
transactions (nAlulaguaenivw)

Brand Loyalty - A consumer's commitment to consistently choosing a particular brand
(Auaslanauusun)

Caveat Emptor - Latin for "Let the buyer beware," advising consumers to be cautious
(Fovosdossyie)

Commercialization - The process of introducing a new product to the market (113
Wiud)

Consumer Advocacy - Actions or campaigns aimed at protecting consumers' rights (215
duasuanduaguslnm)

Consumer Behavior - The study of how individuals make decisions about the selection
and use of products and services (WANTsUVRIHUTLNA)

Consumer Culture - A culture in which personal worth and identity are linked to
purchasing power and the accumulation of goods (‘?muaswé’u’%’]:ﬂﬂ)




Consumerism - The preoccupation of society with the acquisition of goods (WgAn3su
n15uslam)

Conspicuous Consumption - The act of buying and using goods to display social status
(nsuslaaitilwiiulada)

Corporate Greed - Excessive desire for profit and wealth by corporations (A2M3lanues
UIEn)

Credit Card Debt - Money owed on a credit card due to unpaid balances (Mfs!’ﬁ'mmiam)
Conscious Consumerism - Making purchases based on ethical and sustainable
considerations (Msuslaaiiiiaf)

Cryptocurrency - A digital or virtual form of currency that uses cryptography for security
(anakuAdia)

Deceptive Marketing - Misleading or false advertising to manipulate consumer
perceptions (msmmﬂﬁmaiy)

Digital Wallet - An electronic device or online service that allows individuals to make
electronic transactions (N3 UNRUAING)

Disposable Income - The money available to a person or household to spend or save
after paying taxes (576G

Economic Materialism - The belief that the acquisition of possessions is central to one's
happiness and well-being (YAIUETIUVER)




Environmental Impact - The effect of human activities on the environment (Nanssnu
HodauIndew)

Ethical Consumption - Making purchasing decisions based on ethical considerations
such as sustainability and fair labor practices (ﬂ’]iU‘%‘[ﬂﬂﬁﬁﬁl’iiﬂﬂU‘ﬁm)

Eco-Friendly Products - Products designed to have minimal impact on the environment
(WAnfasiieduIndon)

Fair Trade - A movement advocating for fair prices and ethical treatment of producers
in developing countries (AMsALTdunang)

Fiscal Responsibility - The practice of managing money in a way that is prudent and
sustainable (AMUSUNAYBUNIINITII)

False Advertising - The use of misleading or deceptive information in advertising
(aiwauiia)

Fast Fashion - Inexpensive clothing produced rapidly to respond to current trends
(unldusnis)

Frugality - The quality of being economical and avoiding waste (m’mLSE)EJ)
Greenwashing - Conveying a false impression of environmental responsibility (n15819
We)

Gross Domestic Product (GDP) - The total value of goods and services produced by a
country in a specific time frame (WARAUNUIATIN)




Hyperconsumerism - Excessive or uncontrolled consumerism (A1suslaatiuly)

Inflation Rate - The rate at which the general level of prices for goods and services is
rising (8M513ULHD)

Impulse Buying - Purchasing goods without planning or considering their necessity (N9
FolneiiliAnion)

Income Inequality - The unequal distribution of household or individual income (A274
Tlaueninuessele)

Intentional Obsolescence - Designing products with a limited lifespan to encourage
repurchasing (n1svinliaufgaeglneanun)

Junk Food - Food that is high in calories but low in nutritional value (81%1539%2%)
Loyalty Programs - Programs that offer rewards to repeat customers (AUsunsuaunsn)
Luxury Goods - Expensive and non-essential items that signify status and wealth (&ufn
WINT1)

Mall Culture - The social phenomenon of people gathering and socializing in shopping
malls (FAIUs35UNDAR)

Market Manipulation - Actions to artificially inflate or deflate the price of a security
(nsunlunann)




Media Influence - The impact of media on shaping consumer preferences and behaviors
(Bvdwavesde)

Microtransactions - Small in-game purchases in video games (ﬂﬁ%’amﬂﬁaﬂ)

Monetary Value - The value of goods and services expressed in terms of money (gaﬁh
&)

Market Economy - An economic system in which decisions regarding investment,
production, and distribution are based on supply and demand (1A5¥gAaNa1N)
Microfinance - Financial services, such as small loans, provided to low-income
individuals or businesses (lalaslwiwug)

Outsourcing - Obtaining goods or services from an outside or foreign supplier (n15Udn
3n)

Obesity Epidemic - A widespread increase in the prevalence of obesity (aﬁmﬁﬂaﬂéﬂ)
Overconsumption - The excessive use or consumption of resources (nsuslaAuniAu
1)

Peer Pressure - The influence of one's social group on individual behavior (A1unAAU
o)

Planned Obsolescence - Deliberately designing products to have a limited lifespan (A1
VINIAUAIEAD1EUUUINUNY)




Product Placement - Featuring a product prominently in movies or TV shows (119219
auaAn)

Quality Over Quantity - Emphasizing the importance of high quality rather than a large
quantity (RANINNINAIITIUIL)

Quantitative Easing - A monetary policy used by central banks to stimulate the
economy (ANSUTNITHU)

Retail Therapy - Shopping to improve one's mood or emotional well-being (n155nw1
wuuiideudring

Sales Tax - A tax imposed on the sale of goods and services (A1¥v18)

Shopping Addiction - Compulsive buying behavior that results in adverse consequences
(N15AnAUAT)

Social Comparison - Evaluating one's abilities and opinions by comparing oneself to
others (N151U3BUNIRUNINEIAL)

Status Symbol - A possession that signifies one's social or economic standing (5€Uvé’ﬂwfﬁ
GRRIEY

Sustainable Consumption - Using goods and services that have the least impact on the
environment (Msu3TaA7idadu)

Target Audience - The specific group of people a product or message is intended for
(ngudmianeg)




The 3 R's (Reduce, Reuse, Recycle) - Principles to minimize environmental impact (an
Reuse 3lw1Aa)

Throwaway Culture - A culture that encourages the disposal of goods and products
(Friusssuiia)

Totalitarian Consumerism - A society in which consumerism is pervasive and dominant
(msuslaavaviae)

Trade-In Program - A program allowing customers to exchange old items for discounts
on new purchases (TUsunsuaniU&sw)

Upcycling - Repurposing discarded items to create something of higher value (ewlwa
39)

Value Proposition - The unique benefit a product or service provides to customers (49
LAUBYAA)

Viral Marketing - Marketing techniques that use pre-existing social networks to
promote a product (A1sea1Ala5a)

Waste Management - The collection, transport, processing, recycling, and disposal of
waste (M15AANTVYE)

Youth Targeting - Marketing strategies aimed specifically at the younger demographic
(Mssduguslnanguissu)

Zero-Waste Lifestyle - A lifestyle that minimizes waste generation (35%%m17i1sjﬁwss)




READING EXERCISE

Consumerism and Its Ripple Effect: Navigating the Impact on Society

In the tapestry of modern society, consumerism weaves a complex pattern,
influencing not just our purchasing habits but also the very fabric of our
values and identity. This article delves into the multifaceted nature of
consumerism, exploring its impacts on individuals, communities, and the

environment.

The Consumerism Conundrum:

At its core, consumerism is the relentless pursuit of material possessions
and the continuous desire for more. Fueled by advertising, brand loyalty,
and the omnipresence of products, it shapes our daily lives and molds our
aspirations. The consumer culture, often hailed as a sign of progress, brings
with it a set of challenges that demand scrutiny.

The Economic Materialism Quandary:

In the economic realm, consumerism is both the engine and the byproduct
of capitalism. The incessant drive to acquire goods stimulates economic
growth, yet it also fuels income inequality. The rise of corporate greed and
market manipulation sometimes leaves consumers grappling with the
consequences of a system that prioritizes profit over social welfare. The
mantra of "caveat emptor" becomes more relevant than ever as individuals
navigate a marketplace often characterized by planned obsolescence and
deceptive marketing.



The Environmental Toll of Hyperconsumerism:

Consumerism exacts a heavy toll on the environment, casting a shadow over
the legacy we leave for future generations. The fast fashion industry, fueled
by hyperconsumerism, contributes to the environmental impact of textile
waste and the depletion of natural resources. Disposable income becomes a
double-edged sword, enabling rampant overconsumption that leads to
pollution, deforestation, and the degradation of ecosystems.

Navigating the Maze of Credit Card Debt:

In the pursuit of the consumerist dream, credit card debt becomes a
pervasive challenge. The ease with which individuals can accumulate debt
often leads to financial strain, impacting not only personal well-being but
also contributing to broader economic challenges. The insidious nature of
credit card debt prompts reflection on the fine line between fulfilling
desires and falling into a cycle of financial insecurity.

Consumerism and Social Identity:

Beyond economic and environmental impacts, consumerism plays a pivotal
role in shaping social identities. Status symbols and aspirational brands
become markers of social standing, influencing how individuals perceive
themselves and are perceived by others. The mall culture, once a symbol of
leisure, transforms into an arena where social comparison and peer pressure
thrive.

The Rise of Conscious Consumerism:

Amidst the challenges posed by consumerism, a counter-movement emerges
— conscious consumerism. Ethical consumption, sustainable practices, and a
rejection of hyperconsumerism characterize this shift. Consumers are
increasingly considering the ethical implications of their purchases,
demanding transparency, fair trade, and environmentally friendly products.
As the demand for sustainability grows, corporations are compelled to
reassess their practices, ushering in a new era where value proposition
includes ethical considerations.



Social Well-being and the Harmony of Work-Life Balance

A holistic perspective on health includes recognizing the importance of
positive social connections. Building and maintaining meaningful
relationships contribute to emotional health and provide a crucial support
system during life's challenges. The adage "no person is an island" holds
true in the realm of well-being.

Work-life balance is another key factor in the pursuit of a healthy lifestyle.
Striking a harmonious equilibrium between professional responsibilities and
personal life prevents burnout and ensures that individuals have time for
relaxation and activities they enjoy. It's not just about the quantity of time
spent at work or with family but the quality of that time.

Holistic Healing and Alternative Practices

Holistic healing embraces the idea that health is not solely physical; it
encompasses emotional and spiritual dimensions. Practices such as yoga
and holistic therapy epitomize this philosophy, offering avenues for

comprehensive well-being.

Yoga, a centuries-old practice, intertwines physical postures, breath
control, and meditation. Beyond enhancing flexibility and strength, yoga
promotes mental clarity and emotional balance. Holistic therapy, on the
other hand, delves into various therapeutic approaches that consider the
whole person. It addresses physical, mental, and emotional aspects, aiming
for a harmonious and balanced state of being.
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The Exercise: Match the Word:
Match each term with its correct definition:

Terms:

1.

00 N O O B W N

Microtransactions
.Disposable Income
.Greenwashing

.Market Economy

.Throwaway Culture

.Gross Domestic Product (GDP)
.Economic Materialism

.Status Symbol

Definitions:

a.

SKQaQ o o o0 o

The total value of goods and services produced by a country in
a specific time frame

. The practice of managing money in a way that is prudent and sustainable

. The process of introducing a new product to the market

. Excessive or uncontrolled consumerism

. Inexpensive clothing produced rapidly to respond to current trends

Money owed on a credit card due to unpaid balances

. The unequal distribution of household or individual income

. The act of buying and using goods to display social status
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Answers

1.a. Small in-game purchases in video games

2.f. The money available to a person or household to spend or save after
paying taxes

3.d. Conveying a false impression of environmental responsibility

4.c. An economic system in which decisions regarding investment,
production, and distribution are based on supply and demand

5.e. A culture that encourages the disposal of goods and products

6.a. The total value of goods and services produced by a country in a
specific time frame

7.9. The belief that the acquisition of possessions is central to one's
happiness and well-being

8.h. A possession that signifies one's social or economic standing
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